
T H E  M O T I V A T I O N

Stronger voice for broadcasting
Tools to deal with physical and
emotional issues that surface
when speaking

@ a glance

T H E  J O U R N E Y
T H E  C O N N E C T I O N  

T O  V A L U E

Improved communication with

staff, in person, by phone, and via

remote methods like Zoom 

Understanding of his own fears

and how to overcome those to

speak with confidence

Profound respect for the value of

self-discovery

Advancement as a broadcaster

and business owner, in addition

to playing football at the college

and NFL level.
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C H A D  B R O W N
C h a d  b r o a d c a s t s  w i t h  K K F N  1 0 4 . 3  S p o r t s  R a d i o  s t a t i o n  a n d  w i t h  9  N e w s .  
H e  c a l l s  f o o t b a l l  g a m e s  f o r  E S P N ,  t h e  P A C  1 2 N e t w o r k ,  W e s t w o o d  1  a n d
C o m p a s s  M e d i a - - a l l  n a t i o n w i d e  m e d i a  n e t w o r k s .

coaching

T H E  M O T I V A T I O N

Chad wanted his voice to broadcast better.  He could feel physical and emotional issues surfacing when he
spoke whether it was to a crowd or to the camera.  He had general concerns about his manner of
speech. Because he had always deeply valued working with coaches, he sought the help of ARTiculate's
cofounder and CEO Hilary Blair.

Vocal Work
Development of self-awareness
Connections between voice and
body
Messaging and shifts for
different audiences



As Chad's sessions progressed, he says that Hilary “open[ed] up the big can of worms-- 'We
communicate with more than just our voice.'”  Discussion of body language began.  Hilary called
Chad's attention to the unconscious behaviors he fell into at times. He soon saw that his voice was
doing some of the communicative work, but there was also the matter of what the rest of his body
was telling the audience.  He signed on for another ten sessions, making a total of twenty.  
 
Chad advanced into the territory of stage presence and “speech craft.”  Hilary facilitated Chad's
brainstorms about what message he wanted his speech to deliver, helped him develop his speech,
and then she shared the invaluable, work-saving tool ARTiculate calls Style-Shifting.  Style-Shifting is
a set of relatively easy ways to tune one's speech to each specific audience one encounters.  This
method prepared Chad to be agile, taking his message to all sizes and varieties of audiences.

T H E  J O U R N E Y

After his coaching with ARTiculate, Chad felt more free in public speaking situations, noting that
communication is about honoring “who you are inside and revealing that, [because] being
comfortable in your own skin allows you to meet people where they are.”

T H E  C O N N E C T I O N  T O  V A L U E
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” Q U O T E "

Chad entered the coaching process vigilant, watching for
Hilary's technique and modes of evaluation.  He quickly
discovered that Hilary's style was to step into the work with
him.  She wanted to share vocal physiology, stretching
methods, breath exercises, pronunciations, different
approaches to integrating breath with text—but most of all, she
wanted to know him and his story.

“The process was a journey into self,” Chad remembers, “Hilary
peeled back layers like an onion to find out what caused the
vocal tightness, what caused the throat tightness, and what
caused the chest tightness in various situations.”  He
appreciates how Hilary dove into “the core of who Chad Brown
is in regards to voice, body, and message—the whole being,”
reporting that her coaching and efforts to know where he was
coming from led to him learning “far more about [him]self than
[he] had anticipated going in. ”

“ H i l a r y  g o e s  f o r  n o t
o n l y  w h a t  y o u r
m e s s a g e  i s ,  b u t  w h o
i s  t h a t  m e s s a g e  f o r  i n
t h a t  s p e c i f i c  r o o m .  . . .
[ S h e ]  t a k e s  m e  w h e r e
I  c a n ' t  t a k e  m y s e l f .
A n d  t h a t ’ s  w h a t  g o o d
c o a c h e s  d o . ”
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